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ABSTRACT

The purpose of this study is to investigate the effects of communication using Facebook
on perceived organization culture and emotional labor perceived by members. Data were
collected from 101 office workers for a quasi-governmental organization located in Seoul.
The findings of this study can be summarized as follows: the usage of Facebook as a
communication tool within an organization had positive effects on the clan culture, adhocracy
culture, hierarchy culture, and market culture. Also it had positive effects on frequency
and variety of emotional display. This is the first empirical study focused on the emotional
labor for office workers, and the findings of this study will provide an insight to design
and develop an efficient communication method within organization.
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(Table 1) The General Characteristics of Research Sample
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(Table 2) Factor and Reliability Analysis
Factor ,
Class Measurement Items . |Cronbach's a
Loading
1. Frequency level of visiting organization Facebook 753
2. Hours using organization Facebook 550
3. Main activity on organization Facebook 649
_ 4. Response promptly to updates on Facebook 167
Communication "5 "ncrease in hours on Facebook 731
OrgWarllti}zl;rEion 6. Pay attention to updates on Facebook all the time 740 907
Using 7. Get the news updates through Facebook 573
Facebook 8. Facebook is major part of my life 607
9. Feel proud of my organization's Facebook 320
10. Feel isolated without being connected to Facebook 733
11. Feel community spirit through Facebook 770
12. Cannot imagine social life without Facebook 758
2. Emphasize on teamwork, agreement, participation 701
Cglltaur;e 4. Emphasize on team spirit and sense of unity 786 790
5. Key to success : teamwork and human resource devel 643
Adhocracy 4. Emphasize on new challenge 05 6
Culture 5. Key to success : innovators and achievers 792 ’
) 2. Special features : employment security, observance of rules| .779
Héeurﬁruiy 3. Cohesion supported by formal rules and policies 330 679
4. Emphasis on perpetuation and stability 22
Market 4. Encourage competitive atmosphere 908 757
Culture 5. Encourage winning strategy for success 8% ’
Frequency of 2. Try to show warmth and kindness on Facebook 641 66
Emotional Display | 3. Try to care other’s position and opinion on Facebook 915 '
Attentiveness to | 2. Feel difficult to be polite always on Facebook 640 2
Required Display Rules| 3. Feel difficult to concern others always on Facebook 920 ’
Variety of 1. Express feelings freely on Facebook 929 %6
Emotional Display | 2. Utilize a variety of ways to express feelings 939 ‘
Emotional 1. Distort emotion/feelings for peers and boss on Facebook | .872 633
Dissonance 2. What is expressed differs from what is felt on Facebook | .837 ’




144 1A e8] 2] 21188 #|2%

4.3 JtMe| AZ % Zno| siiA I 23 JPEAAA A= <Table 4>0 2.9
HArh WA 22 ) dolaE AFviA &
Z74 1 oAk A5ulA E84AEI} = $AE7E AeEstel nAE JdgFSE B4
2ske] o] 7h4] S 891¥ A eFe v 7] 918 @8 AR AAE A p <
7HA Sk aclel mA = FEgS 2AEH] 9 FEAAM fFog dFAATL dE Aoz
& AAgE gEs] AR A= <Table 3> Adr, o= d&e 24 U 2ol 4

(Table 3) Results of Regression Analysis

Dependent Independent Unstandardized Standardized
t P
Var. Var. B e B
a 5.793 1.069 5421 .000
Clan Using
Culture Facebook 085 027 297 3.092 003
R2=.188(.179), F =9.559, p=.003
a 3.738 127 5.143 .000
Adhocracy Using
Culture Facebook 052 019 269 2.783 006
R2=.173(.163), F =7.744, p=.006
a 8474 875 9.686 .000
Hierarchy Using
Culture Facebook 049 022 215 2.192 031
R2=.146(.137), F =4.807, p=.031
a 3.738 727 5.143 .000
Market Using
Culture Facebook 052 019 269 2.7183 006
R2=.273(.263), F =7.744, p=.006
a 3.881 602 6.443 .000
Frequency of Using
Emotional Display Facebook 076 015 A3 4914 000
R2=.196(.188), F = 24.151, p=.000"
. a 4.315 819 5.272 .000
Atter.ltlvene.ss to Using
Required Display 038 021 180 1.823 071
Rules Facebook
R2=.032(.023), F=3323, p=.071
a 2.453 603 4.067 .000
Variety of Using
Emotional Display Facebook 070 016 A3 4508 000
R2=.170(.162), F =20.323, p=.000"
a 5.091 804 6.332 .000
Emotional Using
Dissonance Facebook ot 021 052 Sl 608
R2=.003(-.007), F =.265, p=.608
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Result
Accept
Accept
Reject
Accept
Accept
Reject
Accept
Reject

(Table 4) Result of Research Hypothesis Testing
Hypothesis

The more Facebook is used for internal communication, the stronger employee

recognizes clan culture.
The more Facebook is used for internal communication, the stronger employee

recognizes adhocracy culture.
The more Facebook is used for internal communication, the weaker employee

recognizes hierarchy culture.
The more Facebook is used for internal communication, the stronger employee

recognizes market culture.
The more Facebook is used for internal communication, the more frequently

employee expresses emotional display.
The more Facebook is used for internal communication, the more employee feels

The more Facebook is used for internal communication, the higher level of
emotional dissonance.

The more Facebook is used for internal communication, the stronger employee
variety of emotional display employee expresses.

expresses attentiveness to required display rules.
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