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An Empirical Study of Discontinuous Use Intention on SNS:
From a Perspective of Society Comparison Theory
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ABSTRACT

Social networking sites (SNS), such as Facebook, provide abundant social comparison
opportunities. Given the widespread use of SNSs, the purpose of the present study was
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to examine the impact of exposure to social media-based social comparison on user's
negative emotions and discontinuous use intention on SNS. We present evidence that under
the use of SNS, social comparison activities diverge into three patterns, with explicit
self-evaluation desire made against similar target (lateral comparison), self-defense desire
made against less fortunate target (downward comparison), and self-enhancement desire
made with more fortunate target (upward comparison). Such social comparison processes
frequently arise, as people are increasingly using on SNSs, the downward contacts
ameliorating self-esteem with positive emotions, but the upward contacts and standard
contacts with lateral status enabling a person to compare his or her situation with others
and simultaneously increase negative emotions due to its differences with others. In other
words, as people increasingly relying on SNSs for a variety of everyday tasks, they risk
overexposure to upward or standard social comparison information that may have a
cumulative detrimental impact on future intention on SNS use. This study with survey
with 209 SNS users found that these negative emotions lead to negative fatigue (attitude)
and then discontinuous use intention (behavior) on SNS. Our findings are among the first
to explicitly examine discontinuous use intention on SNS using social comparison theory
and our results are consistent with those of past research showing that upward social
comparisons can be detrimental.
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(Table 1) Negative Emotions

Category Negative emotions

Discouraged, Intimidated, Cowered,

Inferiority Dampened, Shabby, incompetence

Depression, Gloomy, Dispirited, Sad,
Melancholy

Dumbfound, Aghast, struck dumb
Confusion | with amazement, embarrassed,
perplexed

Depression

Pitiful, Pathetic, Pitiable,

Self-Pity Compassionated
Anxict Nervousness, impatient,
Y restlessness, antsy, strained
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(Table 2) Descriptive Statistics

Category Frequency | Percent
Sex Male 87 416
Female 122 58.4
10s 27 129
20s 126 60.3
Age 30s 23 11.0
40s 13 6.2
Above 50s 20 96
SNS Facebook 117 56.0
Type Others 92 440
Below than 25 25 12.0
26~50 17 81
S.NS 51~100 32 15.3

Friends

101~150 48 23.0
Above 150 87 416
< bmins 31 14.8
SNS 6~10min 53 254
Usage 11 ~20min 47 225
per day 21~30min 21 10.0
> 30min 57 213
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(Table 3) Cronbach’s Alpha Value

Construct Items |Cronbach
Social Information Searching 5 912
S Sl G|
Negative Emotion - Inferiority 4 7
Negative Emotion - Depression | 4 964
Negative Emotion - Self-Pity 5 981
Negative Emotion - Anxiety 4 B7
Negative Emotion - Confusion 4 949
SNS Fatigue 5 897
SNS Discontinuance Intentions | 4 908
Recommended Index > T

4.3 SHRHEC| AZ

o odte] whed A (reflective) 2nd-order ¥
9l HAA 7+4 (Negative Emotion)2 A=
A AR A or Agsisinh WA B4
9] 12k 8919 E58A, T2AA, 354
A, AEAA, A71ARle] disiA G Abd
Z2 WEsto] 243 B ks AA
o 5 WU A EEE A W a90d
TE B3l 22k 89191 R A e digh Al
=43 g3 Hrke AAE

4.3.1 A=A &4

FPE

ArellM = TAREE] WA 4

i erte Wkl S8 AEks

3H(Cronbach’s alpha) Al5& AH&-3to] Al

S ASsT a2usl d9AFE T 0
3

]_

A

[0 ox oi e o
tlo
N

Hl

T UTH3BL 2 Aol A= ARSE T
ANEEL] A= HAh 7602, BE 1A

do) aguel Gt 527 FAAFE 29
S itk o2 Fal HAo) AHgH T4 3B
So] U2 QgL welx grkn & 4 vk

A2 B dl(Structural Equation Modeling,
SEM)& o]-&ste] 37 dell tigk A=
(Composite Reliability)¥} 1222 Average
Variance Extracted, AVE)S ©]-83}e] 212 %
St & ¥ SASISITE <Table 4£>l4 B
ule} 7+o] Fornell and Larcker[10]7} | A] $F
I 7IEs AEste] ATEEAES S5
=, 1) B S35 a4 A=] 07 ©]
Folofok staL, (2)5 Al F &= gho] 0.7 o] /3]
ojof atr, (3) W wAtFE #hol 05 oY
s ANd e ATEHBA S #HdE
Atk & Aol A= <Table 4>941 9} 2o] &
A A HL 0749014 096, B3I = g 897
ol 981, 18]l FIHAFE TS 071004
0 &2 JFEFSA ] 37k 21 257 vh
A, gk JFEA S Adshr] fla &

-

il 5
F4 984S AN, dusow
Qak=e AAA7} MR ZAY, t-gko]
= Ke)

20 o1’ H4TY B+ ;S%E‘r%‘r"éol Atk et
L
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(Table 4) Confirmatory Factor Analysis Results

Composite

Constructs Items SD | t-value o | AVE
Reliability
SC lateral 1: I prefer to compare myself to others on SNS whose performance or 9355 | 81,6224
abilities are similar with me to know exactly about me. .
SC lateral 2: I prefer to compare myself to others on SNS whose performance or | o~
) e L : 4 o 9552 | 92.2391
Social abilities are similar with me to confirm my current status.
Cor]rj;)?nson* SC lateral 3: The reason why I compare myself to others on SNS whose are similar 954 | 995439 9779 877
ergl with me is to exactly evaluate my performance.
Comparison [ SC lateral 4: 1 prefer to compare myself to others on SNS whose performance or -
e L : . 9018 | 45.1242
abilities are similar with me to judge myself.
SC lateral 5: I feel to compare myself with others on SNS whose performance are N
RO . - 9343 | 70.7603
similar with me to know exactly about me.
SC upward 1: I prefer to compare myself to others on SNS whose performance or 935 | 70,6308
abilities are better than me to develop myself. " -
Social SC upward 2: The reason why I compare myself to others on SNS is to become 0497 | 92.0385
Comparison-— better person. 9715 -
Upwa;d SC upward 3: 1 compare myself to others on SNS to help me to have better myself | .912 | 19.1736 9 i
Comparison [ §C upward 4: I prefer to compare myself to others on SNS whose performance or | - =6 o
o ; 9282 | 52.2316
abilities are better than me for my self-improvement
SC upward 5: T feel to compare myself with others on SNS to become a better person. |.9442 | 58.3782
) Inferiorityl: I have an experience to get discouraged from using SNS. 915 | 52.573
Negative Inferiority2: I have an experience to get intimidated from using SNS. 954 | 90.233
Emotion— o - - - 9691 887
Inferiority Inferiority3: 1 have an experience to feel inferior from using SNS. 958 1100413
Inferiority4: 1 have an experience to feel incompetent from using SNS. 940 | 86.371
) Depressionl: I have an experience to feel depressed from using SNS. 948 | 86.211
Nega_tlve Depression2: I have an experience to get grieved from using SNS. 958 | 98.039 ’
Emotion— — - - 9737 902
Depression Depression3: I have an experience to feel gloomy from using SNS. 950 | 78939
Depressiond: 1 have an experience to feel sad from using SNS. 944 | 69.126
) Perplexedl: T have an experience to get dumb founded from using SNS. 919 | 46.382
Nega_tlve Perplexed2: T have an experience to get aghast at using SNS. 955 | 136.669 ’
Emotion— . - 9637 869
Perplexed Perplexed3: T have an experience to get perplexed from using SNS. 947 | 94.767
Perplexed4: 1 have an experience to get embarrassed from using SNS. 908 | 38811
) Anxietyl: I have an experience to feel nervous from using SNS. 923 | 72.125
Nega_tlve Anxiety2: I have an experience to get impatient from using SNS. 964 | 159.452 ’
Emotion— - - - 9693 887
Anxiety Anxiety3: I have an experience to become restless from using SNS. 958 | 101.838
) Anxiety4: I have an experience to get antsy from using SNS. 922 | 48455
) Pityl: T have an experience to feel pity myself from using SNS. 964 | 97.940
Nega_tlve Pity2: T have an experience to feel pathetic myself from using SNS. 979 | 175.368 |
Emotion— . . - 9397 A7
Self-Pity Pity3: I have an experience to feel sympathy myself from using SNS. 979 | 168.135
) Pity4: T have an experience to feel compassion myself from using SNS. 972 1104.644
Fatigability 1: I feel uncomfortable with using SNS. 8392| 27.252
Fatigability 2: I feel like collapsing after using SNS 81241 25.7373
SNS Fatigue | Fatigability 3: I get exhausted after using SNS. 9259| 874947 | 9251 713
Fatigability 4: I feel tired after using SNS 8906 | 48565
Fatigability 5: I cannot quickly get back to work after using SNS 74171 17.7264
UsagePattern 1: I prefer browsing other’s news feeds than posting my feeds, my photo, .
; : 0.867| 31.498
Social my likes on SNS.
Information | UsagePattern 2: I often get to know other’s situation through their SNS. 0.927| 77462 o7 819
Search UsagePattern 3: 1 often visit other’s SNS to know their situation 0916 55.353
UsagePattern 4: 1 often spend most time to browse other’s posts and picture. 0910| 68.022
Discontilntenl: I am considering to discontinue to use SNS 88541 36.6032
Disco?llt\i]fuance Discontilnten2: I am considering to stop to use SNS 961 | 70.4072 9715 894
Intention Discontilnten3: In the future, I will consider to discontinue to use SNS. 9683 | 146,535 ’ '
Discontilntend: In the future, I will consider to stop to use SNS 9646 | 122.455
Recommended Index >707| =20 >0 >.50

a Composite Reliability = Zstandardized loadings)2/{(Zstandardized loadings)2+X (indicator
b AVE= X(standardized loadings)2/{>(standardized loadings)2+> (indicator measurement error)}

measurement error)}
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(Table 5) Correlation Analysis between Constructs

ANX | SCL | DEP | FAT | INF UP | PER | PIT DI SCU

ANX | 0.942

SCL | 0483 | 0.937

DEP | 0731 | 0372 | 0.950

FAT | 0546 | 0300 | 0450 | 0.845

INF | 0705 | 03% | 0919 | 0412 | 0.942

UP | 0342 | 0434 | 0407 | 0202 | 0392 | 0.861

PER | 0678 | 0226 | 0710 | 0413 | 0698 | 0363 | 0.932

PIT | 0779 | 0472 | 0823 | 0503 | 0764 | 0367 | 0580 | 0.973

DI 039 | 0240 | 0360 | 0513 | 0315 | 0139 | 0341 | 0332 | 0.887

SCU | 0443 | 0700 | 0436 | 0291 | 0478 | 0417 | 0345 | 0430 | 0224 | 0.934
o AAA = BT 7078 dglsta ok & 5. Fxrdgrt 9 spAdHA
t-gko] B oA 20 oS Holal 9l
Aol AF B S wkdsta qloka At 2 Ae] pdel gk 1788 PLS 7R
T Aok E=3H 3 A= <Table 5>¢F #o ol ARASE £ BT B A
BtwAFEe] Alg grol umA o2 o A= SmartPLSE AHE-ste] glAlER 358
MAES FAAFRTG A4 Yegtong 5003] = dA g Aol A FE~EYDS v
HEpGA o] ltar st 4= 9t o= A ¢ B este] AbEd ks B9l 7}5% Asst
Rdo A AAIG 2} 37d o] S8 E i At <Figure 2>A Hi= wpel -2 574
g A A3} A B BT A 7P BF SAMOE frog o s UrE}M
O =2 Z0® Yeh SAEE] A=A A A3, SNSE AREsHA AET He
e ol Y45 HATh A9 ERRIF HE SEAY, B BRI

Social Comparison Theory

Lateral
Comparison

Upward
Comparison

Social
Information
Search

0.122**

0.238***

0.292***

| Inferiority | |Depression

0.532**%

R*=0.291
0.822***

R*=0.282

SNS
Fatigue

0.513"*

|Perp|exed| | Self-Pity | | Anxiety |

SNS

(Figure 2) PLS Results

Discontinuance
Intention

R*=0.263
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